
Managers of Theatres Here 
Confident Movies Have Won 
Survival Battle With TV

Despite dire predictions that 
television would sound the death 
knell of motion pictures, it ap
pears that movies are here to stay.

A hopeful future for the movie 
industry is predicted by G. Forhan, 
W. J. Fawcett, T. A. Mascaro and 
L. Buck, managers of the Belle, 
McCarthy, Park and Drive-In 
theatres respectively.

These experts are unanimous 
in tracing similar graphs of mo
tion picture development . . .
first the steady expansion of the 
thirties, then the great wartime 
spurt when theatres were almost 
swamped with service personnel, 
the post-war levelling off, the 
body blow of TV competition, and 
finally the surprising comeback.

The local managers also agree 
that a change of tactics on the 
part of Hollywood has confounded 
the prophets of doom.

At first, they explained, the big 
producers attempted to compete 
with television through a series 
of small budget “quickies” pro
duced for as little as $60,000 each 
but bargain specials proved toe 
similiar to those of TV and missed 
the boat. The movie magnates 
then swung full circle to concen
trate on the finest and most ex
pensive movies ever shot.

That did it. The tactic of giving 
the public longer, better and more 
colorful spectacles saved the Reel
ing industry and put movie pic
tures right back in the ring where 
they will be fighting strongly 
from now on.
FLOURISH IN COMPETITION

The Belle’s G. Forhan, the dean 
of local managers, said that the 
healthy condition of the movie in
dustry showed that many forms 
of entertainment flourish in 
abounding competition.

Mr. Forhan is regarded as an 
outstanding authority on the mo
vie theatre, having been associa
ted with it all his adult life. He 
started as a road show player for 
the famous millionaire Ambrose 
J. Small, who caused a sensation 
when he mysteriously disappeared 
the day he cashed a cheque for 
nearly two million dollars. He was 
never heard of again.

The Belle Manager has served 
in many similar capacities in many 
parts of Ontario. The first feature 
he showed as a manager, in 1912, 
■was “The Square Man,” and cost 
only $15,000 to produce.

Mr. Forhan said he has shown 
70 of Cecil De Mille’s top produc
tions and has seen them improve 
steadily over the years in writing, 
acting, direction and technical 
production.

ner whichever way the chips fall.1
Aside from a great religious 

picture there is little way of tell
ing beforehand what type of movie 
will be a big hit. Some people 
like one type of film and others 
an entirely different kind. A lot 
of people like spectacular disasters 
touching on many facets of life 
and they prefer real to imaginary 
ones. Perhaps this is why “San 
Francisco,” the story of a great 
earthquake, was one of the biggest 
smash hits ever shown at the ' 
Belle.

Mr. Forhan said another for-; 
ward step by Hollywood has been 
the establishment of studies in 
foreign countries to capture a 
more genuine atmosphere in scen
ery and character interpretation.

A recent example of this policy 
of shooting in foreign countries 
has been “War and Peace,” made 
in Italy and utilizing a section of 
the Italian army for soldiers mar
ching as far as the eye can see. 
The full output of two large shoe 
factories in Italy and Sweden was 
required to fit the troops with 
boots styled for the period of Na
poleon.

“Tea House of The August 
Moon,” starring Marlon Brando, 
Glen Ford and Jap star Machiko 
Kyo, was made in Japan to 
obtain the subtle oriental atmos
phere distinguishing this film.

Other factors contributing to the 
comeback of movie pictures, Mr. 
Forhan said, have been moderni
zation of theatres, including bet
ter seating and decorations, air- 
conditioning, parking and smoking

in the balconies; the growth of 
color films and visual improve
ments through the use of cinema
scope, superscope, vistavision 
screens and now Todd-AO used 
for the smash hit musical “Okla
homa.”
exciting business

Mr. Forhan is as keen about the 
movie business as the day he star
ted. “It is the uncertainty of how 
people are going to react — whe
ther the result is going to buoy 
you up or hit you in the chin that 
makes this work exciting and in
teresting. Movie pictures have all 
the world to play to. They must 
go forward.”

The views • of W. J. Fawcett, 
manager of the McCarthy Theatre, 
on movieland are quite similar to 
those of Mr. Forhan but the for
mer seems to have more implicit 
faith in estimating the time period 
for pictures on the strength of 
their previous success in other 
theatres.

Mr. Fawcett, who has also been 
manager of many theatres 
throughout Ontario, said: “I read 
the trade papers carefully to find 
out how coming pictures are doing 
throughout Canada. I find the re
actions of people to the same film 
showing in different towns are 
pretty much alike.

Ordinarily we keep a film for 
three days. If it is outstandingly 
popular in other towns or if there 
is a terrific response here,, we will 
book it for a week. In the latter 
case we generally wait to the end 
of the second day before coming 
to a decision. We judge audience 
response by the sale of tickets 
which are numbered and by final 
receipts for the day. The remarks 
of patrons as they leave the 
theatre also help to determine 
their enthusiasm and our deci
sion.”

Mr. Fawcett explained that al
though there are many duplicates 
of the same film, they are moved 
from place to place on an extrem
ely tight schedule and headquar

ters in Toronto is constantly kept 
aware of a film’s whereabouts.

Belleville is the junction for a 
24-hour a day trucking service 
which exchanges and trans
fers films from town to town 
between Toronto and Otta
wa. If a film fails to arrive here 
on time a special truck will bring 
it down from Toronto in two 
hours and 15 minutes.

Mr. Fawcett said the improve
ment in films is general with 
much stronger plots and more ma
ture acting throughout. Although 
he does not underrate the drawing 
power of big stars, he believes a 
good story is the first requisite. 
“A good and well-known story 
will carry a picture with or with
out big name actors.”

The improvement in Holly
wood output extends to movies of 
all foreign countries but impor
tations are losing ground because 
people are not too keen about 
reading subtitles only.

Tremendous competition from 
TV has had the effect of elimin
ating the weaker elements such 
as newsreels which’ cannot com
pete with the timeliness of daily 
TV news reporting.

The varied preferences of dif
ferent sections of movie fans make 
it possible for a comedy, musical 
or a drama to be a smash hit. As 
steady fare, outdoor dramas are 
one of the more popular types.

Mr. Fawcett observed that both 
men and women are uninterested 
in viewing an all-male or all-fe
male cast if it is not their own sex 
which has been favored.

Tommy Mascaro, manager of 
the renovated Park Theatre, 
seemed to be a little more con
vinced on a definite formula for 
a big hit.

“People of Belleville are good 
family folk and they like a pic
ture which entertains the whole 
family — a mixture of religion, 
comedy, romance, and action help
ed along with big name perform
ers. I think that is why ‘The Quiet

[ Man’ and ‘Friendly Persuasion' 
have been our biggest hits of re
cent years.

I ‘The latter, which starred Gary 
I Cooper, Dorothy McGuire, An
thony Perkins and Marjorie Main, 
ran for five weeks setting an all 
time record for any theatre in 
Belleville. Eighteen thousand saw 
it here!”

In regard to the future of movie 
theatres, Mr. Mascaro is confident j 
that all theatres in expanding 
communities will continue to do 
well. While admitting that TV has 
stiuck hard, particularly in com
munities where the population is 
standing still or decreasing, he 
believes this competition has lev
elled out and the tide has turned

“People will always like to get 
out for an evening away from the 
house and there is no better place 
for this break than the movies. 
The money that has been spent in 
modernizing theatres is an indica
tion of the industry’s confidences 
in its future,” he said.
DRIVE-INS DIFFERENT

Larry Buck, manager of the 
Drive-In theatre on Marshall 
Road, said that outdoor movies 
are in an entirely different cate-1 
gory from indoor theatres as far 
as long run features are concern
ed.

“We cater to families who often | 
like to enjoy the outdoor air at 
the Drive-In a couple of times a 
week. That is one of the reasons 
why we change films twice a week 
and never keep one more than 
three days, however popular,” Mr 
Buck explained.

“The tastes of people who go 
to outdoor theatres in the sum
mer are also more specific than 
those of indoor. crowds. Our pat
rons, mostly families, often inclu
ding young children, show a 
strong liking for family or wes-. 
tern type films. They prefer light, 
cheerful shows with lots of lively i 
action. Even mystery types are a i 
bit heavy.”

Mr. Buck observed that drive- 
in theatres which enjoyed a boom 
in the mid forties, then dipped 
sharply with the advent of tele
vision, are now enjoying a terri
fic comeback in the States. “I fully 
expect that this trend will prevail 
in Canada this summer,” he said.

TODAY’S MOVIES FINEST
“I am quite convinced that to

day’s movies are the finest ever. 
People demand the best and that 
is what they are getting. The 
amount of money spent on pro
duction indicates Hollywood’s de
termination to give people what 
they want. The average movie 
costs around $3,000,000. “The 
Ten Commandments,” which I 
believe will be the biggest draw
ing card of all time, required a 
budget of $13,500,000. This picture 
has run for 14 weeks in Toronto 
at $2.50 a seat and I expect it will 
be held over for a year. In order 
to accommodate all the people 
who want to see “The Ten Com
mandments” it has been necessary 
to schedule an additional showing 
at 9 in the morning.

“Religion is the deepest and 
strongest of all appeals. ‘The Ten 
Commandments’ will return year 
after year to bring a powerful 
message to millions of people. 
Pictures like this bring a lot of 
good to the world.”

Mr. Forhan made an interesting 
point in observing that definitely 
historical films like “Gone With 
The Wind,” which returns trium
phantly every five years, have a 
far better chance of “living” than 
an equally good movie of the 30’s 
which is “dated” by clothes, auto
mobiles, etc. While the latter type 
of film is just about useless for 
reshowings in movie houses, these 
films are taken by TV, proving 
a tremendous bonanza for a Holly
wood whose dual ability to pro
duce for either motion theatre or 
television makes the colony a win-


